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Catering for the new Chinese tourist.
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BER ST 1. Itis claimed that self-guided tour, in-depth tour, and theme tour will

be the new demands of the future Chinese outbound travel market.

Do you agree on these?
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2. Luxury tours are no longer a dream for Chinese tourists, there are

potential customers waiting for more offers on this segment. How is
the industry preparing for this? What to expect in the upcoming
years?
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3. Beyond a simple itinerary, Chinese tourists are into story telling and
looking for in-depth/theme tours. How to develop a successful
marketing campaigns for known and less known destinations?
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